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 ¥ÀrvÀgÀ eÁUÀÈw ªÁvÉð

¸ÀªÀiÁdzÀ »AzÀÄ½zªÀjUÉÀ, zÀÄ§ð®ªÀUÀðzªÀjUÉÀ ºÁUÀÄ PÀqÀÄ§qÀªÀjUÉ 
¸ÀÄ®¨sÀ ̈ É¯ÉAiÀÄ°è DºÁgÀ zsÁ£Àå MzÀV¸ÀÄªÀ GzÉÝÃ±À¢AzÀ PÉÃAzÀæ ̧ ÀPÁðgÀªÀÅ 
CgÀªÀvÀÛgÀ zÀ±ÀPÀzÀ°è ¸ÁªÀðd¤PÀ ¥ÀrvÀgÀ ¥ÀzÀÝwAiÀÄ£ÀÄß DgÀA©ü¹vÀÄ. F 
PÁAiÀÄðPÀæªÀÄªÀ£ÀÄß C£ÀÄµÁÖ£ÀUÉÆ½¸ÀÄªÀ dªÁ¨ÁÝjAiÀÄ£ÀÄß gÁdå 
¸ÀPÁðgÀUÀ½UÉ ªÀ»¹ zÉÃ±ÀzÀ ªÀÄÆ¯ÉªÀÄÆ¯ÉUÀ¼À°è £ÁåAiÀÄ ̈ É¯É CAUÀrAiÀÄ£ÀÄß 
vÉgÉAiÀÄÄªÀAvÉ ¸ÀÆa¸À¯Á¬ÄvÀÄ. CzÀgÀ ¥ÀæPÁgÀ 
PÀ¤µÀÖ MAzÀÄ UÁæªÀÄzÀ°è MAzÀÄ £ÁåAiÀÄ ¨É¯É 
CAUÀrAiÀÄ£ÀÄß vÉgÉAiÀÄ¯Á¬ÄvÀÄ. DzÀgÉ EvÀgÉ 
¸ÀªÀiÁd PÀ¯Áåt AiÉÆÃd£ÉUÀ¼ÀAvÉ ¸ÁªÀðd¤PÀ 
¥ÀrvÀgÀ ªÀåªÀ¸ÉÜAiÀÄ®Æè C£ÉÃPÀ ¯ÉÆÃ¥À 
zÉÆÃµÀUÀ¼ÀÄ £ÀÄ¸ÀÄ½PÉÆAqÀªÀÅ. ªÀÄÄRåªÁV 
§qÀªÀjUÉ «vÀj¸À¨ÉÃPÁzÀ DºÁgÀ zsÁ£Àå CªÀjUÉ 
vÀ®Ä¥ÀzÉ PÀ¼Àî¸ÀAvÉAiÀÄ°è ªÀiÁgÁlªÁUÀ®Ä 
DgÀA¨sÀªÁ¬ÄvÀÄ. FUÀ®Æ CzÀÄ £ÀqÉAiÀÄÄwÛzÉ. 
PÉÃAzÀæ ¸ÀPÁðgÀzÀ AiÉÆÃd£Á DAiÉÆÃUÀªÀÇ 
¸ÉÃjzÀAvÉ C£ÉÃPÀ CzsÀåAiÀÄ£ÀUÀ¼ÀÄ ¸ÁªÀðd¤PÀ 
«vÀgÀuÁ ªÀåªÀ¸ÉÜAiÀÄ°è PÀAqÀÄ§A¢gÀÄªÀ zÉÆÃµÀUÀ¼À£ÀÄß ¥ÀnÖªÀiÁrzÉ. 
ªÀÄÄRåªÁV £ÁåAiÀÄ ̈ É¯É CAUÀrUÀ¼À PÁAiÀÄð ªÉÊRj §UÉÎ ̧ ÀPÁðgÀzÀ UÀªÀÄ£À 
¸É¼ÀzÀÄ CzÀgÀ zÀPÀëvÉAiÀÄ£ÀÄß ºÉaÑ¸À®Ä C£ÉÃPÀ ̧ À®ºÉ ̧ ÀÆZÀ£ÉUÀ¼À£ÀÄß ¤ÃrzÉ. 
£ÁåAiÀÄ¨É¯É CAUÀrUÀ¼À PÁAiÀÄð ªÉÊRjAiÀÄ£ÀÄß GvÀÛªÀÄ¥Àr¸À®Ä ¸ÀPÁðgÀ 
£ÁUÀjPÀ ¸À£ÀßzÀ£ÀÄß ¥ÀæPÀn¹zÉ. C®èzÉ ¥ÀæwAiÉÆAzÀÄ CAUÀrAiÀÄ ªÀÄlÖzÀ®Æè 

¥ÀrvÀgÀ eÁUÀÈw ªÁvÉð
eÁUÀÈvÀ ¸À«Äw CxÀªÀ «f¯É£Àì PÀ«ÄnAiÀÄ£ÀÄß ¸ÁÜ¦¹zÉ. DzÀgÀÆ 
£ÁåAiÀÄ ¨É¯É CAUÀrUÀ¼ÀÄ ¸ÀªÀÄ¥ÀðPÀªÁV PÉ®¸À ªÀiÁqÀÄwÛ®è. 
£ÁUÀjPÀjUÉ DºÁgÀ zsÁ£ÀåUÀ¼ÀÄ ¸ÀªÀÄAiÀÄPÉÌ ¸ÀjAiÀiÁV, ¤UÀ¢UÀ ¨É¯ÉUÉ 
ºÁUÀÄ ¤UÀ¢vÀ ¥ÀæªÀiÁtzÀ°è zÉÆgÉAiÀÄÄwÛ®è. CAUÀrUÀ¼ÀÄ ¤UÀ¢vÀ 
ªÉÃ¼ÉAiÀÄ°è vÉgÉ¢gÀÄªÀÅ¢®è. EzÀPÉÌ PÁgÀt ¥ÀrvÀgÀ aÃnzÁgÀjUÉ 

£ÁåAiÀÄ ¨É¯É CAUÀr «µÀAiÀÄzÀ°è CªÀgÀ 
ºÀPÀÄÌ ºÁUÀÄ dªÁ¨ÁÝjUÀ¼À §UÉÎ ºÉaÑ£À 
CjªÀÅ E®è. EzÀÝgÀÆ CzÀ£ÀÄß 
G¥ÀAi ÉÆÃV¹PÉÆ¼ÀÄ îw Û® è . eÁUÀ Èv À 
¸À«ÄwUÀ¼ÀÄ ¸ÀºÀ vÀªÀÄä ¥ÁvÀæªÀ£ÀÄß 
¤ªÀð»¸ÀÄwÛ®è. F »£Éß¯ÉAiÀÄ°è ¥ÀrvÀgÀ 
aÃnzÁgÀjUÉ vÀªÀÄä ºÀPÀÄÌUÀ¼À §UÉÎ CjªÀÅ 
ªÀÄÆr¸ÀÄªÀÅzÀÄ ªÀÄÄRåªÁVzÉ. EzÀPÁÌV 
eÁUÀÈw PÁAiÀÄðPÀæªÀÄ ¤gÀAvÀgÀªÁV 
£ÀqÉ¸À¨ÉÃPÁVzÉ.
F »£Éß¯ÉAiÀÄ°è PÀ£ÁðlPÀ ¸ÀPÁðgÀzÀ 
DºÁgÀ, £ÁUÀjPÀ ¸ÀgÀ§gÁdÄ ªÀÄvÀÄÛ 

UÁæºÀPÀ ªÀåªÀºÁgÀUÀ¼À E¯ÁSÉAiÀÄÄ QæAiÉÄÃmï ¸ÀA¸ÉÜAiÀÄ£ÀÄß MAzÀÄ 
£ÉÆqÀ¯ï ¸ÀA¸ÉÜAiÀÄ£ÁßV UÀÄgÀÄw¹ ¥ÀrvÀgÀ eÁUÀÈw PÁAiÀÄðPÀæªÀÄ 
ºÀ«ÄäPÉÆ¼ÀÄîªÀAvÉ ¸ÀÆa¹vÀÄ. CzÀgÀ ¥ÀæPÁgÀ QæAiÉÄÃmï gÁdåzÀ 25 
¥ÀæªÀÄÄR ̧ ÀÜ¼ÀUÀ¼À°è ¥ÀrvÀgÀ eÁUÀÈww PÁAiÀÄðPÀæªÀÄ ºÀ«ÄäPÉÆArzÉ. F 
PÁAiÀÄðPÀæªÀÄ ªÉÄÃ 2009 jAzÀ r¸ÀA§gï 2009gÀ ªÀgÉUÉ 
dgÀÄUÀ°zÉ. F PÁAiÀÄðPÀæªÀÄzÀ ªÀÄÄRå GzÉÝÃ±ÀUÀ¼ÀÄ EªÀÅ:-

·£ÁåAiÀÄ ̈ É¯É CAUÀrAiÀÄ°è ¥ÀrvÀgÀ aÃnzÁgÀgÀ ºÀPÀÄÌ ºÁUÀÄ dªÁ¨ÁÝjUÀ¼À §UÉÎ CjªÀÅ ªÀÄÆr¸ÀÄªÀÅzÀÄ

·£ÁåAiÀÄ ̈ É¯É CAUÀrAiÀÄ PÁAiÀiÁðZÀgÀuÉAiÀÄ°è ¥ÀrvÀgÀ aÃnzÁgÀgÀÄ ºÉÃUÉ ̈ sÁUÀªÀ»¸À§ºÀÄzÀÄ JA§ÄzÀgÀ §UÉÎ 
ªÀiÁ»w ¤ÃqÀÄªÀÅzÀÄ

·̧ÀPÁðgÀ ¥ÀæPÀn¹gÀÄªÀ £ÁUÀjPÀ ̧ À£Àß¢£À §UÉÎ ªÀiÁ»w «vÀj¸ÀÄªÀÅzÀÄ

·¥ÀrvÀgÀ aÃnzÁgÀgÀ PÀÄAzÀÄPÉÆgÀvÉUÀ¼À£ÀÄß D°¹ CªÀÅUÀ¼À£ÀÄß ¥ÀjºÀj¸À®Ä ¥ÀæAiÀÄwß¸ÀÄªÀÅzÀÄ

·eÁUÀÈvÀ ̧ À«ÄwUÀ¼ÀÄ zÀPÀëvÉ¬ÄAzÀ PÁAiÀÄð¤ªÀð»¸ÀÄªÀAvÉ ªÀiÁqÀÄªÀÅzÀÄ

·DºÁgÀ E¯ÁSÉAiÀÄ C¢üPÁjUÀ¼ÀÄ, £ÁåAiÀÄ ¨É¯É CAUÀrAiÀÄ ªÀiÁ°ÃPÀgÀÄ ºÁUÀÄ ¥ÀrvÀgÀ aÃnzÁgÀgÀ°è 
¸ËºÁðzÀvÉ GAlÄªÀiÁqÀ®Ä ̧ ÀºÀPÀj¸ÀÄªÀÅzÀÄ

·gÁdåzÀ ««zÉqÉ PÁAiÀÄðPÀæªÀÄ £ÀqÉ¸À®Ä D¸ÀQÛ ºÁUÀÄ ¸ÁªÀÄðxÀå«gÀÄªÀ ¸ÀAWÀ/¸ÀA¸ÉÜUÀ¼À£ÀÄß UÀÄgÀÄw¹ CzÀgÀ 
¥Àæw¤¢üUÀ½UÉ ̈ ÉAUÀ¼ÀÆj£À°è JgÀqÀÄ ¢£ÀzÀ vÀgÀ¨ÉÃw PÁAiÀÄðPÀæªÀÄ 

·gÁdåzÀ 25 ̧ ÀÜ¼ÀUÀ¼À°è MAzÀÄ ¢£ÀzÀ ¥ÀrvÀgÀ eÁUÀÈw PÁAiÀÄðPÀæªÀÄ

·DºÁgÀ E¯ÁSÉAiÀÄ £ÁUÀjPÀ ¸À£ÀßzÀÄ ºÁUÀÄ CzÀgÀ ªÀÄÄRå CA±ÀUÀ¼À£ÀÄß M¼ÀUÉÆAqÀ PÀgÀ¥ÀvÀæ, PÉÊ¦r EvÁå¢ 
¥ÀæPÀn¹ CzÀ£ÀÄß ºÀAZÀÄªÀÅzÀÄ

·eÁUÀÈw PÁAiÀÄðPÀæªÀÄzÀ°è ¥ÀrvÀgÀ aÃnzÁgÀgÀ PÀÄAzÀÄPÉÆgÀvÉUÀ¼À£ÀÄß D°¹ CzÀgÀ §UÉÎ PÀæªÀÄ PÉÊUÉÆ¼ÀÄîªÀAvÉ C¢üPÁjUÀ½UÉ ºÁUÀÄ ¸ÀPÁðgÀPÉÌ 
ªÀÄ£À« ̧ À°è¸ÀÄªÀÅzÀÄ

·eÁUÀÈw PÁAiÀÄðPÀæªÀÄzÀ CAvÀåzÀ°è ªÀgÀ¢AiÀÄ£ÀÄß vÀAiÀiÁj¹ ¥ÀrvÀgÀ ªÀåªÀ¸ÉÜ GvÀÛªÀÄ¥Àr¸À®Ä ̧ ÀPÁðgÀPÉÌ ̧ À®ºÉ ̧ ÀÆZÀ£ÉUÀ¼À£ÀÄß ¤ÃqÀÄªÀÅzÀÄ.

ªÉÄÃ®ÌAqÀ GzÉÝÃ±ÀUÀ¼À£ÀÄß À̧¥À¼ÀUÉÆ½ À̧®Ä QæAiÉÄÃmï PÉ¼ÀPÀAqÀÀ PÁAiÀÄðPÀæªÀÄUÀ¼À£ÀÄß ºÀ«ÄäPÉÆArzÉ.
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ZÀlÄªÀnPÉUÀ¼À «ªÀgÀ (dÆ£ï 2009gÀ CAvÀåzÀªÀgÉUÉ)
·eÁUÀÈw PÁAiÀÄðPÀæªÀÄ £ÀqÉ¸À®Ä ̧ ÀÄªÀiÁgÀÄ 20 ̧ ÀA¸ÉÜUÀ¼À£ÀÄß UÀÄgÀÄw¸À¯ÁVzÉ

·ªÉÄÃ 1 ºÁUÀÄ 2 gÀAzÀÄ ¨ÉAUÀ¼ÀÆj£À°è vÀgÀ¨ÉÃw PÁAiÀÄðPÀæªÀÄ ªÀÄÄV¢zÉ. EzÀgÀ°è 
gÁdåzÀ £Á£Á ̈ sÁUÀUÀ½AzÀ ̧ ÀÄªÀiÁgÀÄ 40 C¨sÀåyðUÀ¼ÀÄ ̈ sÁUÀªÀ»¹zÀÝgÀÄ. EzÀgÀ ¥ÀÆtð 

«ªÀgÀªÀ£ÀÄß QæAiÉÄÃmï ªÉ¨ï¸ÉÊmï£À°è C¼ÀªÀr¸À¯ÁVzÉ (www.creatindia.org) 

·ºÀ¢ªÀÄÆgÀÄ ̧ ÀÜ¼ÀUÀ¼À°è ¥ÀrvÀgÀ eÁUÀÈw PÁAiÀÄðPÀæªÀÄ £ÀqÉ¸À¯ÁVzÉ («ªÀgÀªÀ£ÀÄß  Õxl…#x 
¤ÃqÀ¯ÁVzÉ)

·¥ÀrvÀjUÉ CUÀvÀåªÁzÀ ªÀiÁ»w M¼ÀUÉÆAqÀ £Á®ÄÌ PÉÊ¦rUÀ¼À£ÀÄß ¥ÀæPÀn¸À¯ÁVzÉ. 
EzÀ£ÀÄß eÁUÀÈw PÁAiÀÄðPÀæªÀÄzÀ°è ¸ÁªÀðd¤PÀjUÉ ºÀAZÀ¯ÁUÀÄwÛzÉ. ¥ÀæPÀlªÁVgÀÄªÀ 
PÉÊ¦rUÀ¼ÀÄ EªÀÅ:-
1. £ÁåAiÀÄ ̈ É¯É CAUÀrAiÀÄ°è ¤ªÀÄä ºÀPÀÄÌ ºÁUÀÄ dªÁ¨ÁÝjUÀ¼ÀÄ
2. ¥ÀrvÀgÀ ZÉÃn ¥ÀqÉAiÀÄÄªÀÅzÀÄ ºÉÃUÉ?
3. DºÁgÀ E¯ÁSÉAiÀÄ°è PÁAiÀiÁðzÁjUvÀ UÀÄtªÀÄlÖ
4. DºÁgÀ E¯ÁSÉAiÀÄ°è ªÀiÁ»w ºÀPÀÄÌ PÁ£ÀÆ¤£À ¥ÀæPÁgÀ 

£ÉÃªÀÄPÀUÉÆArgÀÄªÀ C¢üPÁjUÀ¼À «ªÀgÀ

24.6.2009 *Âr *¶x|* ¡J≈lv¡*”Õ*l]*h|*l ]JIx…ßx*•øy

PÀ£ÁðlPÀzÀ ¸ÁªÀðd¤PÀ «vÀgÀuÁ ªÀåªÀ Ȩ́ÜAiÀÄ PÉ® CAQ CA±ÀUÀ¼ÀÄ:
¸ÀUlÄ (ºÉÆÃ¯ï ¸ÉÃ¯ï) «vÀgÀuÁ PÉAzÀæUÀ¼ÀÄ 187 

a®ègÉ (jÃmÉÃ¯ï) PÉAzÀæUÀ¼ÀÄ 194 

DºÁgÀ ¤jÃPÀëPÀgÀÄ 557 

PÁ° EgÀÄªÀ DºÁgÀ ¤jÃPÀëPÀgÀ ºÀÄzÉÝUÀ¼ÀÄ 40 

CAvÉÆåÃzÀAiÀÄ AiÉÆÃd£É CrAiÀÄ°è DºÁgÀ zsÁ£ÀåUÀ¼À 
C¯ÁmïªÉÄAmï (wAUÀ½UÉ) 

CQÌ – 34709 l£ï 

UÉÆÃ¢ü – 7282 l£ï 

©¦J¯ï PÁqÀÄðzÁgÀjUÉ DºÁgÀ zsÁ£ÀåUÀ¼À 
C¯ÁmïªÉÄAmï 

CQÌ – 55820 l£ï 

UÉÆÃ¢ü – 11712 l£ï 

¥ÀrvÀgÀ aÃnzÁgÀgÀÄ J¦J¯ï – 5420660, ©¦J¯ï – 
7677168 ºÁUÀÄ CAvÉÆåÃzÀAiÀÄ - 
1199700 

 §qÀªÀjUÉ DºÁgÀzÀ ¨sÀzÀævÉAiÀÄ ¨sÀgÀªÀ¸É ¤rgÀÄªÀ 

PÉÃAzÀæ ¸ÀPÁðgÀ £ÀÆgÀÄ ¢£ÀUÀ¼À M¼ÀUÁV EzÀPÉÌ 

¸ÀA§A¢ü¹zÀ PÁ£ÀÆ£ÉÆAzÀ£ÀÄß eÁjUÉ vÀgÀ°zÉ. 

¨sÁgÀvÀzÀ ºÀ®ªÀÅ gÁdåUÀ¼À°è ºÀ¹«¤AzÀ ¸ÁªÀÅUÀ¼ÀÄ 

¸ÀA¨sÀ«¹zÀÄÝ ªÀgÀ¢AiÀiÁzÀgÀÆ CzÀgÀ ºÉÆuÉ 

AiÀiÁgÀzÀÄÝ JA§ÄzÀÄ PÉÃªÀ® ªÀiÁzsÀåªÀÄzÀ ZÀZÉðAiÀÄ 

«ZÀAiÀÄªÀµÉÖÃ DV G½¬ÄvÀÄ. GzÉÝÃ²vÀ PÁ£ÀÆ£ÀÄ 

£ÁUÀjPÀ ¸ÀgÀ¨ÁgÀf£ÀAxÀ E¯ÁSÉUÀ¼À£ÀÄß ºÉZÀÄÑ 

GvÀÛgÀzÁ¬ÄvÀ¼À£ÁßV¸ÀÄªÀ ¸ÁzsÀåvÉ EzÉ. F 

PÁ£ÀÆ£ÀÄ gÀÆ¦¸ÀÄªÀÅzÀPÉÌ '§qÀvÀ£À gÉÃSÉ'AiÀÄ 

¤ªÀðZÀ£ÀPÉÌ ErÃ ̈ sÁgÀvÀPÉÌ C£Àé¬Ä¸ÀÄªÀAxÀ DzÁAiÀÄ 

«ÄwAiÉÆAzÀ£ÀÄß ¤zs Àðj¸À®Ä ¸Ázs À å«®è. 

¥ÀæzÉÃ±ÁªÁgÀÄ ©ü£ÀßvÉUÀ¼À£ÀÄß UÀªÀÄ£ÀzÀ°èlÄÖPÉÆAqÀÄ 

EzÀ£ÀÄß gÀÆ¦¸À¨ÉÃPÁUÀÄvÀÛzÉ. §qÀvÀzÀ gÉÃSÉUÉ ¸ÀàµÀÖ 

¤ªÀðZÀ£À ¤ÃqÀÄªÀ PÉ®¸À £ÀÆgÀÄ ¢£ÀUÀ¼À M¼ÀUÉ 

ªÀÄÄVAiÀÄÄvÀÛzÉ JAzÀÄ PÀÈ¶, DºÁgÀ ªÀÄvÀÄÛ £ÁUÀjPÀ 

¸ÀgÀ§gÁdÄ SÁvÉAiÀÄ gÁdå ¸ÀaªÀ PÉ.J.xÁªÀÄ¸ï 

C©ü¥ÁæAiÀÄ ¥ÀnÖzÁÝgÉ. AiÀÄÄ¦JAiÀÄ £ÀÆgÀÄ ¢£ÀUÀ¼À 

PÁAiÀÄðPÀæªÀÄUÀ¼À ¥ÀnÖAiÀÄ°è F CA±ÀªÀÇ 

EgÀÄªÀÅzÀjAzÀ ¤UÀÀ¢vÀÀ CªÀ¢üAiÉÆ¼ÀUÉ '§qÀvÀ£À 

gÉÃSÉ' AiÀiÁªÀÅzÀÄ JA§ÄzÀÄ ̧ ÀàµÀÖªÁUÀ §ºÀÄzÀÄ. 

(DzsÁgÀ: GzÀAiÀÄªÁtÂAiÀÄ ̧ ÀA¥ÁzÀQÃAiÀÄ)

DºÁgÀ ¨sÀzÀævÉ

¥ÀrvÀgÀ eÁUÀÈw PÁAiÀÄðPÀæªÀÄzÀ «ªÀgÀ:
ªÉÄÃ ºÁUÀÄ dÆ£ï 2009gÀ°è QæAiÉÄÃmï, ¸ÀÜ½ÃAiÀÄ ¸ÀAWÀ/¸ÀA¸ÉÜUÀ¼ÉÆA¢UÉ 

PÉ¼ÀPÀAqÀ ¸ÀÜ¼ÀUÀ¼À°è ¥ÀrvÀgÀ eÁUÀÈw PÁAiÀÄðPÀæªÀÄ £ÀqÉ¹zÉ. 

¸ÀÜ¼À ¢£ÁAPÀ ¸ÀÜ½ÃAiÀÄ ¸ÀA¸ÉÜAiÀÄ ºÀ¸ÀgÀÄ 

aPÀÌªÀÄUÀ¼ÀÆgÀÄ 28.5.2009 UÁæºÀPÀgÀ ºÀPÀÄÌ, ²PÀët, CjªÀÅ ¸ÀéAiÀÄA ¸ÉÃªÁ ¸ÀAWÀ 

¨ÁUÀ®PÉÆÃmÉ 6.6.2009 §qÀð¸ï 

ªÀÄAUÀ¼ÀÆgÀÄ 7.6.2009 rÃqÀì 

¨É¼ÀUÁ« 14.6.2009 d£À¥ÀgÀ ¸ÉÃªÁ ¸ÀA¸ÉÜ 

GqÀÄ¦ 16.6.2009 §¼ÀPÉzÁgÀgÀ ªÉÃ¢PÉ, GqÀÄ¦ 

¨ÉAUÀ¼ÀÆgÀÄ £ÀUÀgÀ 18.6.2009 ¹«Pï ¸ÀA¸ÉÜ 

©eÁ¥ÀÄgÀ 19.6.2009 ¸ÀªÀÄÄzÁAiÀÄ ¸ÀA¥À£ÀÆä® C©üªÀÈ¢Ý ¸ÉÆ¸ÉÊn 

aAvÁªÀÄtÂ 20.6.2009 d£À eÁUÀÈw ªÉÃ¢PÉ 

gÁuÉÃ¨É£ÀÆßgÀÄ 24.6.2009 ¤ÃqÀì ¸ÀA¸ÉÜ 

²ªÀªÉÆUÀÎ 27.6.2009 f¯Áè §¼ÀPÉzÁgÀgÀ ªÉÃ¢PÉ 

zÁgÀªÁqÀ 28.6.2009 d£À¥ÀgÀ ¸ÉÃªÁ ¸ÀA¸ÉÜ 

UË¤¥À°è, PÉÆÃ¯ÁgÀ 30.6.2009 d£À eÁUÀÈw ªÉÃ¢PÉ 

©ÃzÀgï 30.6.2009 ¸ÀªÀÄgÀ¸À 
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There are a number of studies and research reports 
including those from the Planning Commission indicating 
the loopholes in the Public Distribution System (PDS). 
Despite the Central and State Governments taking up 
several steps to plug the leakage and other bottlenecks in 
the PDS, the situation remains alarming. Reports indicate 
that in some states as much 
as 80 per cent of the PDS 
allocation of food grains find 
their way into the black 
market. Corruption in the 
PDS is well known and 
needs no mention. Various 
studies and surveys have 
recommended a number of 
steps to be taken to improve 
the functioning of the PDS. 
Almost all studies have 
highlighted the need for 
wider dissemination of 
information among the 
ration cardholders. 

The success of the PDS largely depends to the extent the 
beneficiaries are aware of their entitlements and their rights 
at the Fair Price Shops (FPS). In this connection the 
Citizens’ Charter issued by the Department of Food, Public 

Distribution and Consumer Affairs (FPD&CA) and the 
constitution of Vigilance Committees (VCs) at the FPS 
level are the two important methods of improving the PDS. 
Besides, the Hon'ble Supreme Court has given several 
directions to ensure food security. Voluntary consumer 
organizations (VCOs) and other civil society groups can 

play a major role in strengthening the 
PDS. 

In this background the department of 
FPD&CA, Government of Karnataka 
has launched a campaign in 25 
districts of the State. The objective is 
to inform, educate and empower 
rat ion cardholders and other 
beneficiaries about their rights and 
entitlements in the FPS. The 
department has identified the 
Consumer Rights Education and 
Awareness Trust (CREAT) as the 
implementing agency and has 
provided financial assistance to 

organize outreach meetings, bring out publications, 
conduct capacity building programs etc. 

stCREAT has launched this campaign from 1  May 2009 and 
will continue through end of December 2009. The 
objectives of this campaign are to:

Campaign on Public Distribution Systems

urban areas.1.5 crore (1.22 rural and 0.24 crores urban) households claimed to have paid bribe during the last one 

year.Level of corruption is much higher in States with higher poverty incidence.  Nearly 60 per cent of the households 

using PDS said that  unavailability of ration at the Fair Price Shop (FPS) was very frequent.  In high poverty incidence 

States, it was as high as 80 percent.34 per cent of those visiting ration offices had to make four or more visits to the office 

before their work was done.One-third of those making four or more visits to the ration office had to visit because in the 

earlier visits the concerned officer either could not be located or was absent. Nearly half of the people paid bribe to get a 

new ration card                                          Source: CMS website

Sensitize the ration cardholders about their rights and responsibilities in the 
Fair Price Shops and in the Food Department

· Create awareness among the public about the working of PDS

· Disseminate information about the Citizens' Charter published by the Department

· Identify the grievances of the ration cardholders and bring it to the notice of the 
concerned officials 

· Improve the working of Vigilance Committees attached to FPS

· Improve the relationship between the owners of FPS, officials and the cardholders

Following are some of the activities planned:

· Identifying civil society organizations which, can be network partners of this 
program

· Organizing a two day capacity building program at Bangalore

· Conducting one day outreach programs in each of the 25 districts of Karnataka

· Preparation of a training module

· Printing and distribution of PDS Citizens' Charters and handouts

· Preparing a four pages newsletter highlighting the activities under the program and 

PDS related news items

· Organizing a review meeting/concluding workshop for partner organizations

· Submission of a report to the Government/Department

 

CORRUPTION IN PUBLIC 

DISTRIBUTION SYSTEM

The Centre for Media Studies, 

New Delhi, had conducted a 

study to assess the prevalence 

of corruption in the PDS. The 

countrywide survey done in 

2005  has  revea led  the  

following:

Total monetary value of petty 

corruption in public distribution 

system (PDS) in thecountry is 

estimated to be Rs. 358 crores 

per annum.

9.1 crore households are 

estimated to be using the public 

distribution system as against 

approximately 16 crores 

claimed by the government. Of 

these, 7.6 crores are in rural 

areas while 1.5 crores are in 

PDS Programme held on 1st May,2009 at Bengaluru
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Short-term

In the short term, the following objectives are 
expected:
· Reaching out to 5000 citizens and informing them 
about the PDS and FPS
· Emergence of 50 activists/groups who are well 
informed about PDS/FPS/Right to Food
· A base paper highlighting the problems, difficulties 
and grievances of ration cardholders. This paper can 
be used for advocacy purposes
Long-term:
In the long term the campaign is expected to result in the 
emergence of a few consumer organizations civil 
society groups which are well informed and empowered 
to articulate on issues related to food security, right to 
food and PDS. The training and capacity building 
programs included in the campaign is expected to 
inform and the experience gained in organizing the 
outreach meetings is expected to motive the network 
partners to take the campaign further on a sustainable 
basis. It is also expected that the network 
partners/organizations will take up Right to Food 
Campaign 
Contents/topics for district level outreach 
programs:
In each of the district or taluka level outreach 
meetings the following topics will be discussed:

· The working of the PDS and FPS

· Citizens' Charter issued by the Department

· Grievance Redressal machinery in PDS/FPS

· Rights and responsibilities of FPS owners

· Vigilance Committees and its activities

· Rights and entitlement of ration cardholders

· Using Right to Information Act for getting 

information from PDS/FPS

· Provisions of the Weights and Measures Act and 

Consumer Protection Act

Activities completed (up to end of June 2009)

· Two day capacity building program held on 1 & 2 May 2009 

at National Law School of India University campus, Bangalore.  

For viewing the full report of the event visit our website 

· Training module and handouts distributed to the 

participants in the above workshop
th· First outreach meeting completed at Chickmagalur on 27  

May 2009. 

· Following four leaflets (in Kannada) published:

1. Your right to information in the Fair Price Shop

2. How to obtain a Ration card

3. Standard time limits for various works relating to Ration 

cards

4. Public Information Officers in the department of 

FPD&CA

To download or view the above leaflets visit our website 

www.creatindia.org

www.creatindia.org

Outcome of the project:

thMeeting  at Udupi  on 16  June 2009. 

Since : 1993

http://www.creatindia.org
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