
CONSUMER CLUB IN ACTION

CREAT in Consumer Education 

The concept of consumer education is quite new in the 

Indian context. Though consumer movement has picked 
up its tempo as a result of the enactment of the Consumer 
Protection Act (CPA), consumer education is yet to make 
its impact. Unlike in the Western countries, particularly 
Australia where consumer education has been accorded 
importance, it is not so in India. The once exception among 
third world countries is Malaysia where consumer 
education has been in vogue since the 1970s. The Consumers' Association of 
Penang (CAP) is a pioneer in imparting consumer education.

A few years ago the Government of India took the initiative of promoting 
Consumer Clubs in schools (now extended to Colleges also) by way of 
providing financial assistance to voluntary consumer organizations (VCOs) to 
establish and run consumer clubs. The Central and State Consumer Welfare 
Fund Rules was amended for this purpose. At the State level the department 
incharge of consumer affairs have been directed to identify nodal agencies to 
promote consumer education through consumer clubs. 

CREAT was the first VCO to establish a consumer club in 1995 in Kendriya 
Vidyalaya, Malleswaram, Bangalore. This was at a time when the concept of 
consumer clubs were unheard in the country. Learning from the experience of 
Malaysia, CREAT mobilized some teachers to sensitize the students about 
consumer rights and responsibilities. Since then CREAT has been 
continuously arranging workshops, seminars and other activities to strengthen 
consumer education. CREAT collaborated with NCERT and Indian Institute of 
Public Administration and organized three workshops in which over 200 
teachers were trained.

In the last 15 years of its involvement in consumer advocacy, CREAT has 
found two requirements lacking as far as consumer education is concerned. 
The first is non-availability of suitable teaching materials and the second 
shortage of well-trained consumer educators. In the absence of these two 
crucial factors consumer education has suffered to a large extent. Besides the 
very concept of consumer education has not been understood in the proper 
perspective. Most of the VCOs, particularly in Karnataka have been trying to 
impart consumer law in the name of consumer education. Though consumer 
law is a part of consumer protection, given the age, capacity, skill and the time 
at the disposal of students, consumer law alone will not be of use. CREAT has 
realized that consumer education needs to be viewed in a different perspective. 
Accordingly CREAT views consumer education as a skill to manage life itself. 
Keeping these requirements in view CREAT would like to focus on (a) 
production of sufficient learning/teaching materials (b) train 
trainers/consumer educators (c) create a pool of consumer educators and 
resources.

Dear Readers

We are happy to inform you 

that CREAT has been 

identified as a Nodal Agency 

for establishing and running 

20 consumer clubs in schools 

in North Bangalore. In 

addition, CREAT is also in the 

process of establishing 

Consumer Law and Advocacy 

Clubs in colleges/law colleges 

throughout Karnataka. As 

part of the activities of School 

Consumer Clubs we have 

launched this newsletter. The 

object is to inform and 

highlight the activities of 

consumer clubs so that each 

of the clubs will be able to 

learn and share their 

experiences in promoting 

consumer awareness. CREAT 

will be happy to carry news 

about events, programs, 

materials produced and 

activities of consumer clubs 

run by other nodal agencies 

as well. This is subject to 

ava i l ab i l i t y  o f  space ,  

worthiness of the event etc. 

Kindly send your reports by 

email only to us. If the report 

is in Kannada it should be in 

Nudi font. Handwritten 

reports/hard copies will not 

be accepted. 

e.mail : creatorg@sify.com

info@creatindia.org

www.creatindia.org

,

              

 website: 
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During December 2010, the Food, Civil Supplies and Consumer Affairs 
Department (FCSCAD) of the Karnataka State Government nominated 
CREAT as a nodal agency to establish and run 20 consumer clubs in schools 
coming under the jurisdiction of Bangalore North district. The scheme is 
being implemented through the Department of Public Instruction (DDPI). 
As a first step, CREAT organized a one-day workshop for teachers who 
have been designated to run the consumer clubs. The training was held on 

th29  January 2011 at Hotel Citadel, Bangalore. 
As a first step the heads of the identified schools were contacted and 
requested to depute one or two teachers who would be incharge of running 
consumer clubs. Secondly consumer education materials including 
articles, case studies, handouts, exercises etc. were developed. More than 
20 teachers representing the identified schools attended the workshop. 
The workshop was spread across four sessions. In the first session Mr. Y.G. 
Muralidharan (Trustee – CREAT) welcomed the participants and briefed 
about the purpose of the training program.  He explained the background 
with which the training has been organized. Mr.Muralidharan traced the 
evolution and growth of consumer protection since the times of Kautilya up 
to the present age. He also explained the concept of consumer education 
and how consumer clubs can promote consumer awareness. He said the 
market forces are growing strong and the impact of globalisation has made 
consumers more vulnerable to the selling tactics. 
Mr.Muralidharan suggested that the consumer club should focus on 
building the capacity of the students to understand the various aspects of 
the market and those which makes students to buy whether they want it or 
not. He said teachers should make students distinguish between 'wants' and 
'needs'. He also said that these days students have substantial amount at 
their disposal and they need proper guidance about its usage. The concept 
of Money Management (budgeting income and expenses) should form part 
of consumer education. Finally Mr.Muralidharan wanted teachers to make 
students aware of the dangers of advertisements and other selling tactics.
The second session focused on consumers' access to safe medicine. 
Shri.D.A.Gundurao, President of the Karnataka State Pharmacy Council 
(KSPC), spoke on issues related to safety of medicines. He explained the 
concept of drugs and medicines with special reference to the steps to be 
taken by consumers while using and storing it. Shri.Gundurao also showed 
by practical examples how some pharmaceutical companies are cheating 
the consumers. He also explained the labeling requirements. 
Shri.Prasannakumar of the Weights and Measures Department, GoK, 
explained the various rules and regulations relating to packed 
commodities. He answered several questions about the department, 
complaint lodging procedures, cheating by auto drivers and petrol dealers 
etc. Shri.Ravindranath Guru, Secretary of the Consumer Care Society, 
Bangalore, shared his experiences in running consumer clubs. 
In the final session, Mr. Y.G. Muralidharan explained the methodology of 
forming consumer clubs, the activities to be organized, the procedure for 
reimbursement of expenses incurred etc. The participants felt that due to 
paucity of time and the upcoming exams, closure of the present academic 
year, only one or two activities could be organized. After a brief discussion 
the following Plan of Action was finalized.
•All the schools will establish a consumer club with about 100 students as 

members.
•Two teachers will be identified as Consumer Club Facilitators [CCF]

•Schools will put up a separate notice board for consumer club activities

•A separate register to record the activities of the Consumer club will be opened

What is Consumer Education?
Consumer education encompasses 
attitudes, knowledge and skills 
connected to functioning in today's 
society. It is responsibility learning, 
which contributes to the individual's 
ability to manage his own life as well 
as contributing to the management of 
the global society's collective life. 
Consumer education deals with 
development – individual, social, 
economic and ecological. Sustainable 
development springs from the 
understanding both children and 
adults have of their own consumption 
patterns.
The intentions of  consumer 
education are to:
Create insight in consumption in the 

past and at present
Increase awareness about the 

influences people are exposed to in 
relation to 
  Lifestyles
Contribute to increased awareness of 
the consequences of our choices and 
actions
Reflect over the quality of life and the 
definitions of “need”
Acquire the necessary knowledge and 
skills to become independent, critical 
and aware 
   Consumers

[Consumer Council of Norway]

 

 

 

 

 

Training for Consumer Education Facilitators

•Consumer Clubs will organize debate 
&/or essay competitions on a topic 
related to consumer protection/advertise
ment. 

•The names of three winners will be sent 
thto CREAT within 15  February 2011.

•Consumer club will give prizes worth 
Rs.500 (Rupees five hundred only)

•The CCFs will send to CREAT a report 
along with the bills/vouchers for 
reimbursement of the expenditure 
towards prizes.

•CREAT will reimburse the amount 
w i t h i n  7  d a y s  o f  r e c e i p t  o f  
report/vouchers etc.

•Consumer Club Facilitators will try to 
translate into Kannada the materials 
provided as background papers

•CREAT will send the list of participants, 
report of the workshop etc. to all the 
participants.

•CREAT will publish a four page news 
letter to highlight the activities of 
Consumer Clubs
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TRANS FATTY ACIDS – What are they?
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Trans Fat: What it is?

Why Hydrogenation?

Trans fat ty acids (TFA) are 
hydrogenated fats. Fatty acids 
molecule is a chain of carbon and 
hydrogen atoms, tied up in double 
bounds. When hydrogen is blow into 
oil through a process – hydrogenation 
– the hydrogen atoms flip or trans to 
the other side in a configuration. This 
is called trans.

The hydrogenation process has 
certain advantages. It raises the 
melting point of the fat, decreases its 
rancidity, and increases rigidity and 
flavor stability. Besides, food fried in 
hydrogenated oil has a longer shelf 
life. It also adds to crispness. 

Health  effects  of  TFA

TFA – Where it is found?

Several studies and researches have 
proved that trans fat is harmful to 
health. Evidence against trans fats 
continues to pile up. Some of the 
health hazards are:-

•Raises the level of low-density lipo-
proteins (bad cholesterol) and 
lowers that of high-density lipo-
proteins known as good cholesterol

•Promotes the formation of arterial 
plaque, leading to circulation 
problems, high blood pressure, 
heart diseases and stroke

•Predisposes to obesity and cancer

•Assimilates into cell membranes, 
weakening their structure and 
protective function

•Weakens the immune system

•Reduces the elasticity of blood 
vessels

•Promotes the onset of Alzheimer's 
disease and accelerates mental 
decline among elderly people

Any type of shortening is likely to 
have TFA. Common food products 
like chips, cookies, biscuits, cakes, 
pizzas, confectionery and other 
savouries contain TFA. Margarine, 

packaged food, pre-mixed foods, pre-
fr ied chicken,  f rozen foods,  
microwave meals, breads and ready-
to-eat meals all have trans fat. Even if 
the label of a product says 'cholesterol 
free' it may contain a substantial 
amount of cholesterol by means of 
trans fat – the information not 
mentioned on the label.

Avoid foods that have the 
following on their labels

•Hydrogenated vegetable oil

•Partially hydrogenated vegetable 
oils

•Hydrogenated edible vegetable oil

•Trans fats or trans fatty acids

•Vegetable shortening

•Hydrogenated/partially

•Hydrogenated palm or kernel oil

(Information courtesy: Insight)

¨sÁgÀvÀzÀ°è UÁæºÀPÀ ²PÀët JA§ ¥ÀjPÀ®ë£É EwÛÃa£ÀzÀÄ. PÉÃAzÀæ ¸ÀPÁðgÀ 

ªÀÄÆgÀÄ ªÀµÀðUÀ¼À »AzÉ UÁæºÀPÀ ²PÀët PÁAiÀÄðPÀæªÀÄªÀ£ÀÄß eÁjUÉÆ½¹zÉ. 
DzÀgÉ ªÀÄÄAzÀÄªÀjzÀ zÉÃ±ÀUÀ¼À°è UÁæºÀPÀ ²PÀëtPÉÌ C£ÉÃPÀ ªÀµÀðUÀ¼À 
EwºÁ¸À«zÉ. CªÉÄÃjPÀ, EAUÉèAqï, C¸ÉÖçÃ°AiÀÄ ªÀÄÄAvÁzÀ zÉÃ±ÀUÀ¼ÀPÀ°è UÁæºÀPÀ 
²PÀëtªÀ£ÀÄß CgÀªÀvÀÛgÀ zÀ±ÀPÀzÀ¯ÉèÃ DgÀA©ü¹zÀÄÝ PÀAqÀÄ §gÀÄvÀÛzÉ. £ÉÃgÀªÁV 
UÁæºÀPÀ ²PÀët JAzÀÄ PÀgÉAiÀÄ¢zÀÝgÀÆ ºÉÆÃA EPÀ£Á«ÄPïì JA§ ºÉ¸Àj£À°è 
¥ÁæxÀ«ÄPÀ ªÀÄvÀÄÛ ¥ËæqsÀ±Á¯ÉAiÀÄ «zÁåyðUÀ½UÉ UÁæºÀPÀ »vÀgÀPÀëuÉAiÀÄ §UÉÎ 
w¼ÀÄªÀ½PÉ ¤ÃqÀ¯ÁUÀÄwÛvÀÄÛ. FUÀ®Æ CzÀÄ ªÀÄÄAzÀÄªÀjAiÀÄÄwÛzÉ. vÀÈwÃAiÀÄ 
gÀµÀÖçUÀ¼À ¥ÉÊQ UÁæºÀPÀ ²PÀëtPÉÌ ºÉZÀÄ MvÀÄÛ ¤ÃrzÀ zÉÃ±ÀªÉAzÀgÉ ªÀÄ¯ÉÃ²AiÀÄ. 
C°è£À PÀ£ÀÆìªÀÄgï C¸ÉÆÃ¹AiÉÄÃ±À£ï D¥sï ¥É£ÁUï (¹J¦) J¥ÀàvÀgÀ zÀ±ÀPÀzÀ°è 
UÁæºÀPÀ PÀè¨ï ¸ÁÜ¦¹vÀÄÛ. C£ÉÃPÀ PÉÊ¦rUÀ¼À£ÀÄß ¥ÀæPÀn¹ «zÀåyðUÀ¼À°è UÁæºÀPÀ 
ºÀPÀÄÌ ªÀÄvÀÄÛ dªÁ¨ÁÝUÀ¼À §UÉÎ eÁUÀÈw GAlÄªÀiÁqÀÄªÀ ¥ÀæAiÀÄvÀß £ÀqÉ¹ ̧ ÁPÀëµÀÄÖ 
AiÀÄ±À¸Àì£ÀÆß UÀ½¹vÀÄ. ¦üf ¢éÃ¥À gÁµÀÖçªÀÇ ¹J¦ ªÀiÁzÀjAiÀÄ°è UÁæºÀPÀ ²PÀët 
DgÀA©ü¹ FUÀ®Æ ªÀÄÄ£ÉßqÉ¹PÉÆAqÀÄ §gÀÄwÛzÉ. 
®¨sÀå«gÀÄªÀ ªÀiÁ»w ¥ÀæPÁgÀ £ÀªÀÄä zÉÃ±ÀzÀ°è UÁæºÀPÀ ²PÀëtªÀ£ÀÄß ¤ÃqÀ®Ä ¥ÀæxÀªÀÄ 
¥ÀæAiÀÄvÀß ªÀiÁrzÀÄÝ ªÀÄÄA¨ÉÊ£À ¹fJ¸ïL. F ¸ÀA¸ÉÜAiÀÄÆ ¸ÀºÀ PÉ®ªÀÅ UÁæºÀPÀ 
²PÀët PÉÊ¦r ¹zÀÝ¥Àr¹zÉ. EzÁzÀ £ÀAvÀgÀ zÉºÀ°AiÀÄ PÉ® UÁæºÀPÀ ¸ÀA¸ÉÜUÀ¼ÀÄ 

ªÀÄvÀÄÛ ZÀ£ÉÊ£À ¹Jf UÁæºÀPÀ ²PÀët ¤ÃqÀ®Ä PÉ® ¥ÀæAiÀÄvÀß £ÀqÉ¹ 
ªÀÄÄAzÀÄªÀjAiÀÄÄwÛzÉ. J¥ÀàvÀÛgÀ DgÀA¨sÀzÀ°è ̈ ÉAUÀ¼ÀÆj£À°è ²æÃªÀÄw eÁf 
ªÀÄAzÀtÚ CªÀgÀ £ÉÃvÀÈvÀézÀ°è DgÀA¨sÀªÁzÀ PÀ£ÀÆìªÀÄgï ¸À«Ã¸Àð¸ï 
¸ÉÆ¸ÉÊn UÁæºÀPÀ ²PÀëtzÀ §UÉÎ MAzÀÄ CAvÀgÀ gÁ¶ÖçÃAiÀÄ ¸ÀªÉÄäÃ¼À£ÀªÀ£ÀÄß 
£ÀqÉ¹vÀÄ. 1993gÀ°è ¸ÁÜ¥À£ÉUÉÆAqÀ £ÀªÀÄä QæAiÉÄÃmï ¸ÀA¸ÉÜ 1995gÀ°è 
UÁæºÀPÀ PÀè¨ï DgÀA©ü¸À®Ä ¥ÀæAiÀÄvÀß £ÀqÉ¹vÀÄ. ¸ÀÄªÀiÁgÀÄ 85 ²PÀëPÀgÀ£ÀÄß 
UÀÄgÀÄw¹ MAzÀÄ ¢£ÀzÀ vÀgÀ¨ÉÃw £ÀqÉ¹vÀÄ. EzÀgÀ ¥sÀ®ªÁV ªÀÄ¯ÉèÃ±ÀégÀzÀ 
PÉÃA¢æÃAiÀÄ «zÁå®AiÀÄzÀ°è zÀQët ¨sÁgÀvÀzÀ ¥ÀæxÀªÀÄ UÁæºÀPÀ PÀè¨ï 
DgÀA¨sÀªÁ¬ÄvÀÄ. FUÀ®Æ CzÀÄ ¸ÀQæÃAiÀÄªÁVzÉ. DzÀgÉ EvÀgÉ ²PÀëPÀgÀÄ 
UÁæºÀPÀ PÀè¨ïUÀ¼À §UÉÎ UÀA©üÃgÀ ¥ÀæAiÀÄvÀß £ÀqÉ¸À°®è. QæÃAiÉÄÃmï vÀ£Àß 
¥ÀæAiÀÄvÀß ¤°è¸ÀzÉ ²PÀëPÀjUÉ ªÀÄvÉÛ ªÀÄÆgÀÄ vÀgÀ¨ÉÃw PÁAiÀiÁðUÁgÀ £ÀqÉ¹vÀÄ. 
EzÀgÀ ¥sÀ®ªÁV PÀ¤µÀÖ 6 ±Á¯É ªÀÄvÀÄÛ PÁ¯ÉÃdÄUÀ¼À°è UÁæºÀPÀ PÀè¨ï 
DgÀA¨sÀUÉÆArvÀÄ F ªÀÄzsÉå PÉÃAzÀæ ªÀÄvÀÄÛ gÁdå ¸ÀPÁðgÀUÀ¼ÀÄ UÁæºÀPÀ 
PÀè¨ïUÀ¼À£ÀÄß ¸ÁÜ¦¸ÀÄªÀ ªÀÄÆ®PÀ UÁæºÀPÀ ²PÀët ¤ÃqÀÄªÀ AiÉÆÃd£ÉAiÀÄ£ÀÄß 
eÁjUÉÆ½¹vÀÄ. EzÀPÁÌV DyðPÀ C£ÀÄzÁ£ÀªÀ£ÀÄß ¤ÃqÀ®Ä ̧ ÀºÀ ¤AiÀÄªÀÄ 
¥ÀæPÀn¹vÀÄ. DºÁgÀ, £ÁUÀjPÀ ¸ÀgÀ§gÁdÄ ªÀÄvÀÄÛ UÁæºÀPÀ ªÀåªÀºÁgÀUÀ¼À 
E¯ÁSÉ, PÀ£ÁðlPÀ ¸ÀPÁðgÀzÀ ¥ÀæPÁgÀ FUÀ gÁdåzÀ°è ¸ÀÄªÀiÁgÀÄ 950 
UÁæºÀPÀ PÀè¨ïUÀ¼ÀÄ PÁAiÀÄð¤gÀvÀªÁVzÉ.

UÁæºÀPÀ PÀè¨ïUÀ¼ÀÄ : MAzÀÄ ¥ÀjZÀAiÀÄ
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PÀ¼ÉzÀ r¸ÀA§gï£À°è DºÁgÀ E¯ÁSÉAiÀÄÄ QæAiÉÄÃmïC£ÀÄß 
£ÉÆÃqÀ¯ï JeÉ¤ìAiÀÄ£ÁßV £ÉÃªÀÄPÀ ªÀiÁr ¨ÉAUÀ¼ÀÆgÀÄ GvÀÛgÀ 
ªÀ®AiÀÄzÀ°ègÀÄªÀ 20 ±Á¯ÉUÀ¼À°è UÁæºÀPÀ PÀè¨ï DgÀA©ü¸À®Ä 
¸ÀÆZÀ£É ¤ÃrvÀÄ. QæAiÉÄÃmï C£ÀÄ¨sÀªÀzÀ°è UÁæºÀPÀ ²PÀëtPÉÌ 
¸ÀA§A¢ü¹zÀAvÉ JgÀqÀÄ vÉÆqÀPÀÄUÀ½zÉ. ¥ÀæxÀªÀÄªÁV UÁæºÀPÀ 
²PÀët ¤ÃqÀ®Ä ¸ÀA¥À£ÀÆä® ªÀåQÛUÀ¼À PÉÆgÀvÉ ºÁUÀÄ 
JgÀqÉ£ÀAiÀÄzÁV ²PÀëtPÉÌ CUÀvÀåªÁzÀ ¥ÀoÀå ̧ ÁªÀÄVæ E®è¢gÀÄªÀÅzÀÄ. 
F PÉÆgÀvÉ ¤ÃV¸ÀÄªÀ ̧ À®ÄªÁV QæAiÉÄÃmï FUÁUÀ¯É UÁæºÀPÀ PÀè¨ï 
£ÀqÉ¸ÀÄwÛgÀÄªÀ £ÉÆÃqÉ¯ï ¸ÀA¸ÉÜAiÀÄ£ÀÄß ¸ÀA¥ÀQð¹ ªÀiÁ»w 
¸ÀAUÀæ»¸À®Ä DgÀA©ü¹zÉ. DzÀgÉ EzÀÄªÀgÉUÀÄ zÉÆgÉwgÀÄªÀ 
ªÀiÁ»w ¥ÀæPÁgÀ AiÀiÁªÀÅzÉ £ÉÆqÉ¯ï ¸ÀA¸ÉÜ UÁæºÀPÀ ²PÀëtzÀ §UÉÎ 
¥ÀævÉåÃPÀªÁV PÉÊ¦r, ªÀiÁUÀðzÀ²ð EvÁå¢ ¹zÀÝ¥Àr¹®è CxÀªÀ 
¥ÀæPÀn¹®è. (¤ªÀÄä ¸ÀA¸ÉÜ ¥ÀæPÀn¹zÀÝgÉ zÀAiÀÄ«lÄÖ w½¹ ºÁUÀÄ 
MAzÀÄ ¥ÀæwAiÀÄ£ÀÄß PÀ¼ÀÄ»¹ PÉÆr. CzÀgÀ ¨É¯É ¥ÁªÀw¸ÀÄvÉÛÃªÉ) 
UÁæºÀPÀ PÁ£ÀÆ£ÀÄUÀ¼À §UÉÎ ¸ÁPÀµÀÄÖ ¸ÁªÀÄVæ vÀAiÀiÁj¸À¯ÁVzÉ. 
DzÀgÉ £ÀªÀÄä ¥ÀæPÁgÀ UÁæºÀPÀ ²PÀëtzÀ PÉÃªÀ® UÁæºÀPÀ PÁ£ÀÆ£ÀÄUÀ½UÉ 
¹Ã«ÄvÀªÁVgÀ¨ÁgÀzÀÄ. UÁæºÀPÀ ²PÀëtzÀ°è EvÀgÉ C£ÉÃPÀ 
«µÀAiÀÄUÀ¼ÀÄ ¸ÉÃgÀ¨ÉÃPÀÄ. GzÁºÀgÀuÉUÉ ¥ÉÆÃµÀPÀgÀÄ ¤ÃqÀÄªÀ 
¥ÁPÉmï ªÀÄ¤ ºÉÃUÉ ªÉZÀÑªÀiÁqÀ¨ÉÃPÀÄ, ¨ÁåAPï SÁvÉ 
vÉgÉAiÀÄÄªÀÅzÀÄ ºÉÃUÉ, zÀÆgÀÄ ¥ÀvÀæ §gÉAiÀÄÄªÀ «zsÁ£À, 
C¢üPÁjUÀ¼À£ÀÄß ¨sÉÃn ªÀiÁr vÀªÀÄä ¸ÀªÀÄ¸Éå ºÉÃ¼ÀÄªÀ jÃw, 
¥ÉÆlÖtUÀ¼À ªÉÄÃ¯É ªÀÄ¢æ¹gÀÄªÀ ªÀiÁ»w NzÀÄªÀÅzÀÄ EvÁå¢ 
UÁæºÀPÀ ²PÀëtzÀ°è ̧ ÉÃgÀ¨ÉÃPÀÄ. 
UÁæºÀPÀ ²PÀët ¸À¥sÀ®ªÁUÀ¨ÉÃPÁzÀgÉ ¸ÁPÀµÀÄÖ ¸ÀASÉåAiÀÄ°è 
vÀgÀ¨ÉÃvÀÄzÁgÀgÀ CUÀvÀå«zÉ. F ¤nÖ£Àè° QæAiÉÄÃmï ²PÀëPÀgÀ£Áß®èzÉ 
EvÀgÀgÀ£ÀÆß UÁæºÀPÀ ²PÀëPÀgÀ£ÁßV ªÀiÁqÀ®Ä PÁAiÀÄðPÀæªÀÄ 
ºÀ«ÄäPÉÆArzÉ. vÀªÀÄä ±Á¯ÉAiÀÄ°è ªÀiÁvÀæªÀ®èzÉ EvÀgÉ ±Á¯É, 
PÁ¯ÉÃdÄUÀ¼À°è UÁæºÀPÀ ²PÀët ¤ÃqÀ®Ä UÁæºÀPÀgÀ ²PÀëPÀgÀ eÁ® 
gÀa¸À®Ä AiÉÆÃf¸À¯ÁVzÉ. QæAiÉÄÃmï EªÀgÀ£ÀÄß PÀ£ÀÆìªÀÄgï 

JdÄPÉÃ±À£ï ¥sÉ¹°mÉÃlgÀì (Consumer Education 

Facilitators) EzÀgÀÀ ªÉÆzÀ® ºÀAvÀªÁV QæAiÉÄÃmï 2011gÀ 
d£ÀªÀj 29gÀAzÀÄ ̈ ÉAUÀ¼ÀÆj£À ¹mÁqÉ¯ï ºÉÆÃmÉ¯ï£À°è UÁæºÀPÀ 
PÀè¨ïUÀ¼À£ÀÄß £ÀqÉ¸À®Ä £ÉÃªÀÄPÀUÉÆArgÀÄªÀ ²PÀëPÀjUÉ vÀgÀ¨ÉÃw 
DAiÉÆÃf¹vÀÄÛ (¥ÀÆtð ªÀgÀ¢ ªÀÄÄA¢£À ¥ÀÄlUÀ¼À°è) ««zsÀ 
zÉÃ±ÀUÀ¼À°è UÁæºÀPÀ ²PÀët ¤ÃqÀÄwÛgÀÄªÀÅzÀ£ÀÄß C¨sÁå¸À ªÀiÁr, 
ªÀiÁ»w ¸ÀAUÀæ»¹ PÉ®ªÀÅ PÉÊ¦r vÀAiÀiÁj¸À¯ÁVzÀÄÝ ²PÀëPÀjUÉ 
¤ÃrzÉÝÃªÉ. ̧ ÀzÀåzÀ¯Éè EzÀ£ÀÄß £ÀªÀÄä ªÉ¨ï¸ÉÊmï£À°è ̧ ÉÃj¸À°zÉÝÃªÉ. 
QæAiÉÄÃmï £ÀqÉ¸ÀÄªÀ 20 UÁæºÀPÀ PÀè¨ïUÀ¼ÀÄ £ÀqÉ¸ÀÄªÀ ZÀlÄªÀnPÉUÀ¼À 
§UÉÎ ºÁUÀÄ UÁæºÀPÀ ²PÀëtPÉÌ ̧ ÀA§A¢ü¹zÀAvÉ ªÀiÁ»w ¤ÃqÀ®Ä F 
ªÁvÁð¥ÀvÀæªÀ£ÀÄß ¥ÀæPÀn¸À®Ä DgÀA©ü¸À¯ÁVzÉ. gÁdå ªÀÄvÀÄÛ 
zÉÃ±ÀzÀ EvÀgÉ UÁæºÀPÀ PÀè¨ïUÀ¼À ZÀlÄªÀnPÉUÀ¼À §UÉÎ ¸ÀºÀ DAiÀÄÝ 
ªÀgÀ¢, ªÀiÁ»w EvÁå¢ ¥ÀæPÀn¸ÀÄvÉÛÃªÉ. ¤ÃªÀÅ £ÀqÉ¸ÀÄwÛgÀÄªÀ 
UÁæºÀPÀ PÀè¨ïUÀ¼À §UÉÎ ªÀiÁ»w PÀ¼ÀÄ»¹PÉÆr. ¥ÀgÀ¸ÀàgÀ ªÀiÁ»w 
ºÀAaPÉÆ¼ÀÄîªÀÅzÀgÀ ªÀÄÆ®PÀ UÁæºÀPÀ ²PÀëtPÉÌ MAzÀÄ ¸ÀàµÀÖgÀÆ¥À 
¤ÃqÀÄªÀÅzÀÄ £ÀªÀÄä GzÉÝÃ±À. F ªÁvÁð¥ÀvÀæ ªÀÄÄA¢£À JgÀqÀÄ 
ªÀµÀðUÀ¼ÀÄ DUÁUÀ ¥ÀæPÀlªÁUÀ°zÀÄÝ PÀ¤µÀÖ 10 ¸ÀAaPÉ ¥ÀæPÀn¸ÀÄªÀ 
AiÉÆÃd£É EzÉ.  

UÁæºÀPÀ PÀè¨ï À̧AZÁ®PÀjUÉ §Ä£Á¢ vÀgÀ É̈Ãw ªÀÄÄA¢£À §¼ÀPÉzÁgÀgÀ ¸À§°ÃPÀgÀt
ªÀÄÄA¢£À d£ÁAUÀ FV£ÀªÀgÀAvÉ ªÀiÁgÀÄPÀmÉÖAiÀÄ ««zsÀ jÃwAiÀÄ C£ÀÄavÀ ªÁå¥ÁgÀ 
¥ÀzÀÝwUÀ½UÉ §°AiÀiÁUÀzÀAvÉ ¤UÁ ªÀ»¸ÀÄªÀÅzÀÄ EA¢£À ²PÀëPÀgÀ dªÁ¨ÁÝj. EA¢£À 
ªÀÄPÀÌ¼ÀÄ UÁæºÀPÀ gÀPÀëuÉAiÀÄ §UÉÎ w½zÀµÀÆÖ GvÀÛªÀÄ §¼ÀPÉzÁgÀgÁV gÀÆ¥ÀUÉÆ¼Àî®Ä ̧ ÁzsÀå. 
FUÁUÀ¯É £ÀªÀÄä «zÁåyðUÀ¼ÀÄ ªÀÄvÀÄÛ AiÀÄÄªd£ÁAUÀ UÁæºÀPÀgÀ ºÀPÀÄÌ ªÀÄvÀÄÛ 
dªÁ¨ÁÝjUÀ¼À §UÉÎ ¸ÀjAiÀiÁzÀ ªÀiÁ»w E®èzÉ C£ÉÃPÀ ªÀAZÀ£ÉUÉ UÀÄjAiÀiÁUÀÄwÛzÁÝgÉ. 
PÀA¥ÀÆålgï ¥Àæ¨sÁªÀ¢AzÀ EAlgï£Émï ±Á¦AUï ªÀiÁr ¸ÁPÀµÀÄÖ ºÀt 
PÀ¼ÉzÀÄPÉÆ¼ÀÄîwÛzÁÝgÉ. eÁUÀwÃPÀgÀtzÀ »£Éß¯ÉAiÀÄ°è «zÉÃ² DºÁgÀUÀ½UÉ ªÀÄgÀÄ¼ÁV 
vÀªÀÄä DgÉÆÃUÀåªÀ£ÀÆß ºÁ¼ÀÄªÀiÁrPÉÆ¼ÀÄîwÛzÁÝgÉ. DzÀgÉ EzÀgÀ zÀÄµÀàjuÁªÀÄzÀ §UÉÎ 
K£ÉÃ ºÉÃ½zÀgÀÆ PÉÃ¼ÀzÀµÀÄÖ zÀlÖªÁV CªÀgÀ ªÉÄÃ¯É ¥Àæ¨sÁªÀ±Á° ªÀiÁzsÀåªÀÄ 
PÉ®¸ÀªÀiÁqÀÄwÛzÉ. EzÉ®èªÀ£ÀÆß UÁæºÀPÀ ²PÀëtzÀ ªÀÄÆ®PÀ w½¸ÀÄªÀ CUÀvÀå«zÉ.
£ÀªÀÄä zÉÃ±ÀzÀ°è UÁæºÀPÀ ²PÀët EwÛÃa£À §¼ÀªÀtÂUÉ. DzÀgÉ CªÉÄÃjPÀ ªÀÄvÀÄÛ 
AiÀÄÄgÉÆÃ¥ï£À°è CzÀÄ J¥ÀàvÀÛgÀ zÀ±ÀPÀ¢AzÀ¯ÉÃ CgÀA¨sÀªÁ¬ÄvÀÄ. ±Á¯É ªÀÄvÀÄÛ 
PÁ¯ÉÃdÄUÀ¼À°è CxÀð±Á¸ÀÛçzÀ MAzÀÄ ̈ sÁUÀªÁV «zÁåyðUÀ½UÉ UÁæºÀPÀ «µÀAiÀÄUÀ¼À §UÉÎ 
²PÀët ¤ÃqÀÄªÀ ¥ÀzÀÝw FUÀ®Æ ZÁ°ÛAiÀÄ°èzÉ. CzÀ£ÀÄß UÁæºÀPÀ ²PÀët JAzÀÄ PÀgÉAiÀÄzÉ 
ºÉÆÃA JPÀ£Á«ÄPÀì JAzÀÄ PÀgÉAiÀÄ¯ÁVzÉ. ¨sÁgÀvÀzÀ°è PÀ¼ÉzÀ ªÀÄÆgÀÄ 
ªÀµÀðUÀ½A¢ÃZÉUÉ ±Á¯ÉUÀ¼À°è ªÀÄvÀÄÛ PÁ¯ÉÃdÄUÀ¼À°è UÁæºÀPÀ PÀè¨ïUÀ¼À£ÀÄß ̧ ÁÜ¦¹ CzÀgÀ 
ªÀÄÆ®PÀ «zÁåyðUÀ½UÉ UÁæºÀPÀ ²PÀët ¤ÃqÀÄªÀ AiÉÆÃd£É eÁjAiÀÄ°èzÉ. PÉÃAzÀæ ªÀÄvÀÄÛ 
gÁdå ̧ ÀPÁðgÀ EzÀPÁÌV DyðPÀ C£ÀÄzÁ£ÀªÀ£ÀÄß ̧ ÀºÀ ¤ÃqÀÄwÛzÉ. 
UÁæºÀPÀ ²PÀët ¸ÀÆÜ®ªÁV LzÀÄ «µÀAiÀÄUÀ¼À£ÀÄß M¼ÀUÉÆArzÉ. ªÉÆzÀ®£ÉAiÀÄzÁV 
«zÁåyðUÀ½UÉ vÁªÀÅ ªÀåªÀºÀj¸ÀÄªÀ ªÀiÁgÀÄPÀmÉÖ, ºÀtPÁ¸ÀÄ, zÉÃ±ÀzÀ DyðPÀvÉ, GzÀåªÀÄ 
ºÁUÀÄ CzÀPÉÌ ºÉÆA¢PÉÆAqÀ PÁ£ÀÆ£ÀÄUÀ¼À ¥ÀjZÀAiÀÄªÀ£ÀÄß ªÀiÁrPÉÆqÀÄªÀÅzÀÄ UÁæºÀPÀ 
²PÀëtzÀ°è ¸ÉÃjgÀ¨ÉÃPÀÄ. ErÃ PÁ£ÀÆ£À£ÀÄß ºÉÃ¼ÀÄªÀ CUÀvÀå«®èªÁzÀgÀÄ ¸ÀÆPÀëöäªÁV 
CzÀgÀ §UÉÎ w¼ÀÄªÀ½PÉ ¤ÃqÀÄªÀÅzÀÄ CUÀvÀå. vÀ£ÀUÉ CUÀvÀåªÁzÀ ̧ ÀgÀPÀÄUÀ¼À£ÀÄß AiÀiÁªÀ jÃw 
RjÃ¢¸À¨ÉÃPÀÄ JA§ÄzÀgÀ §UÉÎ «zÁåyðUÀ½UÉ ªÀÄ£ÀªÀjPÉ ªÀiÁrPÉÆqÀÄªÀÅzÀÄ UÁæºÀPÀ 
²PÀëtzÀ JgÀqÀ£É CA±À. GzÁºÀgÀuÉUÉ «zÁåyðUÀ¼ÀÄ PÉærmï PÁqÀðUÀ½UÉ 
ªÀiÁgÀÄºÉÆÃVzÁÝgÉ. eÉÃ©£À°è E®èªÉ dA¨sÀzÀ aÃ®zÀ°è ºÀt EgÀ¯ÉÃ¨ÉÃPÉA¢®è. 
AiÀiÁªÁUÀ ¨ÉÃPÁzÀgÀÆ PÁqïð AiÀÄ¥ÀAiÉÆÃV¸ÀÄvÁÛgÉ. ºÀtzÀ ¨É¯É ºÁUÀÄ CzÀ£ÀÄß 
«ÄvÀªÀåAiÀÄªÁV §¼À¸À¨ÉÃPÉA§ CjªÀÅ EgÀÄªÀÅ¢®è. ¸Á® ªÀiÁqÀÄªÀÅzÉ MAzÀÄ 
ªÀÄºÁ¥ÀgÁzsÀ JAzÀÄ ̈ Á«¹zÀÝ PÁ®ªÉÇA¢vÀÄÛ. DzÀgÉ FUÀ PÉærmïPÁqïð E®è¢zÀÝgÉ 
¤ÃªÀÅ £ÁUÀjÃPÀgÀ®è. 
ªÀiÁgÀÄPÀmÉÖAiÀÄ°è FUÀ C£ÉÃPÀ jÃwAiÀÄ ªÀAZÀ£ÉUÀ¼ÀÄ £ÀqÉAiÀÄÄwÛzÉ. ªÀiÁgÁlzÀ 
ºÉ¸Àj£À°è UÁæºÀPÀgÀÄ £Á£Á jÃwAiÀÄ DPÀµÀðuÉUÉ M¼ÀUÁV ªÉÆÃ¸ÀºÉÆÃUÀÄwzÁÝgÉ. CzÀÄ 
ªÁåAiÀiÁªÀÄ ªÀiÁqÀzÉ ¨ÉÆdÄÓ PÀgÀV¸ÀÄªÀÅ¢gÀ§ºÀÄzÀÄ E®èªÉ ªÀµÀðPÉÌ ±ÉÃPÀqÀ 30 §rØ 
EgÀ§ºÀÄzÀÄ. ««zsÀ jÃwAiÀÄ eÁ»gÁvÀÄUÀ¼À£ÀÄß ¤Ãr UÁæºÀPÀgÀ£ÀÄß ºÁ¢vÀ¦à¸ÀÄªÀ 
¥ÀæPÀgÀtUÀ¼ÀÄ ̧ ÀzÁ £ÀqÉAiÀÄÄvÀÛ¯ÉÃ EzÉ. EzÉ®èzÀgÀ §UÉÎ AiÀiÁªÀ jÃw JZÀÑgÀ ªÀ»¸À¨ÉÃPÀÄ 
JA§ÄzÀ£ÀÄß w½¹PÉÆqÀÄªÀÅzÀÄ UÁæºÀPÀ ²PÀëtzÀ ªÀÄÆgÀ£É CA±À. UÁæºÀPÀjUÉ PÉ®ªÉÇAzÀÄ 
ºÀPÀÄÌUÀ¼À£ÀÄß ¤ÃqÀ¯ÁVzÉ. CzÉÃ jÃw CªÀgÀÄ PÉ®ªÉÇAzÀÄ dªÁ¨ÁÝjUÀ¼À£ÀÆß 
¥ÀÆgÉÊ¸À¨ÉÃQzÉ. GzÁºÀgÀuÉUÉ, UÁæºÀPÀjUÉ ¸ÀÄgÀPÀëvÉAiÀÄ ºÀPÀÄÌ, ªÀiÁ»w ºÉÆAzÀÄªÀ 
ºÀPÀÄÌ, ¥ÀjºÁgÀzÀ ºÀPÀÄÌ, DAiÉÄÌAiÀÄ ºÀPÀÄÌ EvÁå¢ ¤ÃqÀ¯ÁVzÉ. ¸ÀjAiÀiÁzÀ ¨É¯É 
¤ÃqÀÄªÀÅzÀÄ, vÉgÉUÉ ¥ÁªÀw ªÀiÁqÀÄªÀÅzÀÄ, gÀ¹Ã¢/©¯ï PÉÃ½ ¥ÀqÉAiÀÄÄªÀÅzÀÄ, 
¥Àj¸ÀgÀªÀ£ÀÄß DzÀµÀÄÖ ªÀÄ°£ÀUÉÆ½¸À¢gÀÄªÀÅzÀÄ EvÁå¢ UÁæºÀPÀgÀ dªÁ¨ÁÝjUÀ¼À §UÉÎ 
²PÀët ¤ÃqÀÄªÀÅzÀÄ CªÀ±Àå. CAwªÀÄªÁV UÁæºÀPÀjUÉ EgÀÄªÀ ¥ÀjºÁgÀzÀ ªÀiÁUÀðUÀ¼À 
§UÉÎ w¼ÀÄªÀ½PÉ ¤ÃqÀÄªÀÅzÀÄ ¸ÀºÀ UÁæºÀPÀ ²PÀëtzÀ MAzÀÄ ¨sÁUÀ. ªÀAZÀ£ÉUÉ M¼ÀUÁzÀgÉ 
J°è, ºÉÃUÉ, AiÀiÁjUÉ zÀÆgÀÄ ¤ÃqÀ¨ÉÃPÀÄ, CzÀPÀÌ£ÀÄ¸Àj¸À¨ÉÃPÁzÀ «zsÁ£À AiÀiÁªÀÅzÀÄ, 
¥ÀjºÁgÀ ¥ÀqÉAiÀÄÄªÀÅ ªÀiÁUÀð AiÀiÁªÀÅzÀÄ, CzÀQÌgÀÄªÀ PÁ£ÀÆ£ÀÄUÀ¼À£ÀÄß §¼À¸ÀÄªÀÅzÀÄ 
ºÉÃUÉ EvÁå¢ UÁæºÀPÀ ²PÀëtzÀ°è ̧ ÉÃjzÉ. UÁæºÀPÀ ²PÀëtªÀ£ÀÄß UÀA©üÃgÀªÁV ¥ÀjUÀtÂ¸ÀÄªÀ 
CUÀvÀå «zÉ. 
[PÀÈ¥É: GzÀAiÀÄªÁtÂ)

For more information:

Consumer Rights Education and Awareness Trust [CREAT]
th239, 5  C Main, Remco Layout, Hampinagar, Bengaluru – 560 104

Email: ,   website: creatorg@sify.com info@creatindia.org www.creatindia.org
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