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Dear Readers

We are happy to inform you
that CREAT has been
identified as a Nodal Agency
for establishing and running
20 consumer clubs in schools
in North Bangalore. In
addition, CREAT is also in the
process of establishing
Consumer Law and Advocacy
Clubs in colleges/law colleges
throughout Karnataka. As
part of the activities of School
Consumer Clubs we have
launched this newsletter. The
object is to inform and
highlight the activities of

consumer clubs so that each
of the clubs will be able to
learn and share their

experiences in promoting
consumer awareness. CREAT
will be happy to carry news
about events, programs,
materials produced and
activities of consumer clubs
run by other nodal agencies
as well. This is subject to
availability of space,
worthiness of the event etc.
Kindly send your reports by
email only to us. If the report
is in Kannada it should be in
Nudi font. Handwritten
reports/hard copies will not
be accepted.

e.mail : creatorg@sify.com,
info@creatindia.org

website: www.creatindia.org

CONSUMER CLUB IN ACTION
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CREAT in Consumer Education

The concept of consumer education is quite new in the

Indian context. Though consumer movement has picked
up its tempo as a result of the enactment of the Consumer
Protection Act (CPA), consumer education is yet to make
its impact. Unlike in the Western countries, particularly
Australia where consumer education has been accorded
importance, itis not so in India. The once exception among
third world countries is Malaysia where consumer
education has been in vogue since the 1970s. The Consumers' Association of
Penang (CAP) is a pioneer in imparting consumer education.

A few years ago the Government of India took the initiative of promoting
Consumer Clubs in schools (now extended to Colleges also) by way of
providing financial assistance to voluntary consumer organizations (VCOs) to
establish and run consumer clubs. The Central and State Consumer Welfare
Fund Rules was amended for this purpose. At the State level the department
incharge of consumer affairs have been directed to identify nodal agencies to
promote consumer education through consumer clubs.

CREAT was the first VCO to establish a consumer club in 1995 in Kendriya
Vidyalaya, Malleswaram, Bangalore. This was at a time when the concept of
consumer clubs were unheard in the country. Learning from the experience of
Malaysia, CREAT mobilized some teachers to sensitize the students about
consumer rights and responsibilities. Since then CREAT has been
continuously arranging workshops, seminars and other activities to strengthen
consumer education. CREAT collaborated with NCERT and Indian Institute of
Public Administration and organized three workshops in which over 200
teachers were trained.

In the last 15 years of its involvement in consumer advocacy, CREAT has
found two requirements lacking as far as consumer education is concerned.
The first is non-availability of suitable teaching materials and the second
shortage of well-trained consumer educators. In the absence of these two
crucial factors consumer education has suffered to a large extent. Besides the
very concept of consumer education has not been understood in the proper
perspective. Most of the VCOs, particularly in Karnataka have been trying to
impart consumer law in the name of consumer education. Though consumer
law is a part of consumer protection, given the age, capacity, skill and the time
at the disposal of students, consumer law alone will not be of use. CREAT has
realized that consumer education needs to be viewed in a different perspective.
Accordingly CREAT views consumer education as a skill to manage life itself.
Keeping these requirements in view CREAT would like to focus on (a)
production of sufficient learning/teaching materials (b) train
trainers/consumer educators (c) create a pool of consumer educators and
resources.




Training for Consumer Education Facilitators

During December 2010, the Food, Civil Supplies and Consumer Affairs

Department (FCSCAD) of the Karnataka State Government nominated
CREAT as anodal agency to establish and run 20 consumer clubs in schools
coming under the jurisdiction of Bangalore North district. The scheme is
being implemented through the Department of Public Instruction (DDPI).
As a first step, CREAT organized a one-day workshop for teachers who
have been designated to run the consumer clubs. The training was held on
29" January 2011 at Hotel Citadel, Bangalore.
As a first step the heads of the identified schools were contacted and
requested to depute one or two teachers who would be incharge of running
consumer clubs. Secondly consumer education materials including
articles, case studies, handouts, exercises etc. were developed. More than
20 teachers representing the identified schools attended the workshop.
The workshop was spread across four sessions. In the first session Mr. Y.G.
Muralidharan (Trustee — CREAT) welcomed the participants and briefed
about the purpose of the training program. He explained the background
with which the training has been organized. Mr.Muralidharan traced the
evolution and growth of consumer protection since the times of Kautilya up
to the present age. He also explained the concept of consumer education
and how consumer clubs can promote consumer awareness. He said the
market forces are growing strong and the impact of globalisation has made
consumers more vulnerable to the selling tactics.
Mr.Muralidharan suggested that the consumer club should focus on
building the capacity of the students to understand the various aspects of
the market and those which makes students to buy whether they want it or
not. He said teachers should make students distinguish between 'wants' and
'needs'. He also said that these days students have substantial amount at
their disposal and they need proper guidance about its usage. The concept
of Money Management (budgeting income and expenses) should form part
of consumer education. Finally Mr.Muralidharan wanted teachers to make
students aware of the dangers of advertisements and other selling tactics.
The second session focused on consumers' access to safe medicine.
Shri.D.A.Gundurao, President of the Karnataka State Pharmacy Council
(KSPC), spoke on issues related to safety of medicines. He explained the
concept of drugs and medicines with special reference to the steps to be
taken by consumers while using and storing it. Shri.Gundurao also showed
by practical examples how some pharmaceutical companies are cheating
the consumers. He also explained the labeling requirements.
Shri.Prasannakumar of the Weights and Measures Department, GoK,
explained the wvarious rules and regulations relating to packed
commodities. He answered several questions about the department,
complaint lodging procedures, cheating by auto drivers and petrol dealers
etc. Shri.Ravindranath Guru, Secretary of the Consumer Care Society,
Bangalore, shared his experiences in running consumer clubs.
In the final session, Mr. Y.G. Muralidharan explained the methodology of
forming consumer clubs, the activities to be organized, the procedure for
reimbursement of expenses incurred etc. The participants felt that due to
paucity of time and the upcoming exams, closure of the present academic
year, only one or two activities could be organized. After a brief discussion
the following Plan of Action was finalized.
e All the schools will establish a consumer club with about 100 students as
members.
e Twoteachers will be identified as Consumer Club Facilitators [CCF]
e Schools will putup a separate notice board for consumer club activities
e Aseparateregister to record the activities of the Consumer club will be opened

Whatis Consumer Education?
Consumer education encompasses
attitudes, knowledge and skills
connected to functioning in today's
society. It is responsibility learning,
which contributes to the individual's
ability to manage his own life as well
as contributing to the management of
the global society's collective life.
Consumer education deals with
development — individual, social,
economic and ecological. Sustainable
development springs from the
understanding both children and
adults have of their own consumption
patterns.
The intentions of consumer
education areto:
Create insight in consumption in the
pastand at present

Increase awareness about the
influences people are exposed to in
relation to
Lifestyles
Contribute to increased awareness of
the consequences of our choices and
actions
Reflect over the quality of life and the
definitions of “need”
Acquire the necessary knowledge and
skills to become independent, critical
and aware

Consumers

[Consumer Council of Norway]

Consumer Clubs will organize debate
&/or essay competitions on a topic
related to consumer protection/advertise
ment.

The names of three winners will be sent
to CREAT within 15" February 2011.
Consumer club will give prizes worth
Rs.500 (Rupees five hundred only)

The CCFs will send to CREAT a report
along with the bills/vouchers for
reimbursement of the expenditure
towards prizes.

CREAT will reimburse the amount
within 7 days of receipt of
report/vouchers etc.

Consumer Club Facilitators will try to
translate into Kannada the materials
provided as background papers

CREAT will send the list of participants,
report of the workshop etc. to all the
participants.

CREAT will publish a four page news
letter to highlight the activities of
Consumer Clubs
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TRANS FATTY ACIDS — What are they?

Trans Fat: What it is?

Trans fatty acids (TFA) are
hydrogenated fats. Fatty acids
molecule is a chain of carbon and
hydrogen atoms, tied up in double
bounds. When hydrogen is blow into
oil through a process — hydrogenation
— the hydrogen atoms flip or trans to
the other side in a configuration. This
is called trans.

Why Hydrogenation?

The hydrogenation process has
certain advantages. It raises the
melting point of the fat, decreases its
rancidity, and increases rigidity and
flavor stability. Besides, food fried in
hydrogenated oil has a longer shelf
life. It also adds to crispness.

Health effects of TFA

Several studies and researches have

proved that trans fat is harmful to

health. Evidence against trans fats
continues to pile up. Some of the
health hazards are:-

e Raises the level of low-density lipo-
proteins (bad cholesterol) and
lowers that of high-density lipo-
proteins known as good cholesterol

e Promotes the formation of arterial
plaque, leading to circulation
problems, high blood pressure,
heart diseases and stroke

e Predisposes to obesity and cancer

e Assimilates into cell membranes,
weakening their structure and
protective function

e Weakens the immune system

e Reduces the elasticity of blood
vessels

e Promotes the onset of Alzheimer's
disease and accelerates mental
decline among elderly people

TFA — Where it is found?

Any type of shortening is likely to
have TFA. Common food products
like chips, cookies, biscuits, cakes,
pizzas, confectionery and other
savouries contain TFA. Margarine,

packaged food, pre-mixed foods, pre-
fried chicken, frozen foods,
microwave meals, breads and ready-
to-eat meals all have trans fat. Even if
the label of a product says 'cholesterol
free' it may contain a substantial
amount of cholesterol by means of
trans fat — the information not
mentioned on the label.

Avoid foods that have the
following on their labels

e Hydrogenated vegetable oil

e Partially hydrogenated vegetable
oils

e Hydrogenated edible vegetable oil

e Trans fats or trans fatty acids

e Vegetable shortening

e Hydrogenated/partially

e Hydrogenated palm or kernel oil

(Information courtesy: Insight)
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For more information:

Consumer Rights Education and Awareness Trust [CREAT]
239, 5" C Main, Remco Layout, Hampinagar, Bengaluru — 560 104
Email: creatorg@sify.com, info@creatindia.org website: www.creatindia.org
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